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BRAND IQ

Brand IQ is a passionate and energetic out of home
company that stands out above the rest. We deliver
outstanding service, locality, quality and partner relationships
whilst enhancing the lives of people that make Brand IQ the
success it is.

BRAND IQ

Once we commit...

We take ownership.

We are reliable.

We understand.

We are prepared, professional and energetic in all we do.
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ABOUT US

| WHY ADVERTISE

WITH US

We offer a one stop service for advertisers
including in-house design and layout facilities.

Creative advertising solutions.

Aesthetically pleasing structures and designs.

Various contractual options available.

We are partners of the OMC, ROAD data is
available for all of our sites.

Immediate flighting pictures provided.
All sites are council approved.

Ongoing site acquisitions and development.




OUR TYPE OF STRUCTURES

And we can do more!
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PORTAIT

SINGLE GANTRY

HIGHWAY DIGITAL

OUR TYPE OF STRUCTURES

And we can do more!
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DIGITAL

DIGITAL BRANDING | FLEXIBLE | AUDIENCE

ABOUT DIGITAL BILLBOARDS

DOOH (Digital Out Of Home), the new kid on the block,
changing the game in terms of how quickly you can get
your message on the streets. Roadside digital screens
have become increasingly popular over the years due to
their dynamic capability and of course the fact that there
are no production costs.

Dynamic how?

Uploading artwork is fairly quick to do, giving clients
the opportunity to load one artwork in the

’ morning (Breakfast special) and one in the

afternoon (Dinner special) as an example,

"% the opportunities are endless.

BE FLEXIBLE

Digital out-of-home (DOOH) has emerged

as one of the fastest-growing media channels,

and rightfully so. More accessible than ever
before, DOOH offers advertisers levels of flexibility,

privacy compliance, contextual relevance and creative

impact that other channels struggle to match. (Broadsign,

Media Buyers guide to pDOOH)
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MAKING YOU

STAND OUT

WE HAVE SITES IN THE
FOLLOWING AREAS

e Tshwane

Centurion, Menlyn, Lynnwood,

Brooklyn, Pretoria North,
Pretoria CBD, N1, N4, N14, R21

* Johannesburg
Sandton, Randburg,
Houghton, Krugersdorp, R21,
Roodepoort, Boksburg, M1,
M2, N12, NT, N3, JHB CBD

e Cape Town

* Pietermaritzburg
e Harrismith

* Middelburg

* Emalahleni
Including around Highveld
Mall

* Potchefstroom
e Rustenburg

_.“ THE BANK =

=

Harties

Bloemfontein
N1 and CBD

Kimberley
Mbombela
White River
Hazyview
Polokwane
East London
Mossel Bay
Vanderbijlpark
Secunda
Durban

King Williams Town

Outdoor advertising simplified



SUSTAINABILITY

... AND WE PARTNER WITH THE BEST TO DO GOOD

How/when it works
At BrandlQ, we don’t believe in waste — we believe in opportunity.

That's why we give our old banners a second life through innovative
repurposing initiatives. Once a campaign concludes, we collect and
donate these banners to animal shelters and local suppliers who
specialize in upcycling. Animal shelters use the banners to create
shade netting and build temporary cages, providing animals
with shelter and protection.

Meanwhile, local suppliers repurpose the durable
banners into useful products such as book covers,
sleeping bags for the homeless, fruit-picking
bags, furniture upholstery, and even quirky
door doggies. By doing this, we turn
advertising waste into something
truly worthwhile. Our
inifiative helps reduce
environmental waste,
supports vulnerable
communities, and
promotes a circular
economy.

See the impact of our repurposing process:

Here are some examples and sugestions on how our
old banners can be transformed into valuable, e
sustainable products: AL B
. Book Covers

. Sleeping Bags for the Homeless
. Door Doggies

. Fruit-Picking Bags

. Furniture Upholstery

NEWBURY

Some other ideas how to repurpose banners

that we have conftributed to in the past:

. Dam liners

. Waterproofing shelters

. Compost covers

. Wood covers

. Animal shelters for waterproofing and shade nefting
(recent was Osmans Animal shelter,PTA Dog Rescue, Wetnose)

These creative repurposes not only give our banners a second life but
also help make a tangible difference in the lives of those who need it
Most.
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We can learn 5o much from
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... AND WE LIKE TO GET INVOLVED

Brand IQ strives to be positively involved in community activities and has a solid
foundation and belief, to give back and invest in uplifting projects. We have an
ongoing number of charitable organizations that we are dedicated to.

We sponsor various programs such as; Centurion Clean up, Farmers in drought
stricken areas with dam liners, Various Childrens homes with supplies, Animals
shelters with banners for weatherproofing and food. We also joined and continued
with the Be Kind initiative, spreading a positive message on unsold inventory.
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